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Abstract

This article is devoted to the problems of tourism development in the socio-political structure of
Kazakhstani society. The tourism industry at modern stage is not inferior to any sphere of the world
economy in terms of the potential of jobs, tax revenues, growth rates and other indicators, that state the
significant contribution of the tourism sector to the stability of the cultural, social and economic life of
the country. The effective development of tourism in Kazakhstan is largely hindered by the lack of clear
state regulation of tourism development, underdevelopment of infrastructure, as well as the insufficient
study of tourism from a scientific point of view. The analysis of domestic scientific literature and
practice showed the undeveloped conceptual apparatus, the lack of a systematic approach and a
scientific methodology to substantiate the nature and degree of state regulation of tourism.

Keywords: tourism, territory, landscapes, government policy, business tourism market, internal
and external tourism market.
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TYPU3M B COILUAJTBHO-NIOJIATHYECKOM CTPYKTYPE
KA3AXCTAHCKOI'O OBHIECTBA

Annomayus

CraThsi TIOCBAIIICHA TPOOJEMaM Pa3BUTHS TypH3Ma B COLMATLHO-TIOIMTUYECKON CTPYKType
Ka3axCTaHCKOTOo o01IecTBa. TypuUCTCKas MHIYCTpUS Ha COBPEMEHHOM JTalle HE YCTymaeT HU OHOMN
chepe MUPOBOM PKOHOMHMKH B OTHOIICHWW TMOTEHIIMANIa pabounX MECT, HAJIOTOBBIX TMOCTYIICHUH,
TEMIIOB POCTa M JIPYTHX TOKa3aTesici, KOHCTATUPYIOIIUX BECOMBIM BKJIaJl TYPUCTCKOTO CEKTOpa B
YCTOMUUBOCTE KYJITYPHOH, COITUAITEHON, 3KOHOMUYIECKOH KH3HH CTPaHbIL. DPPEKTUBHOMY Pa3BUTHIO
TypusMa B KazaxcraHe BO MHOTOM MeIIaeT OTCYTCTBHE YETKOTO MOCYIapCTBEHHOTO PETYJIMPOBAHUS
pa3BUTHSI TypU3Ma, HEPA3BUTOCTh MHPPACTPYKTYPHI, & TAK)KE HEAOCTATOYHOCTh M3YUCHHUS TypHU3Ma ¢
HAyYyHOW TOYKH 3pEeHUs. AHAM3 OTCUECTBEHHONW HAYYHOM JIMTEpaTypbl M TIPAaKTUKW TOKa3all
Hepa3pabOTaHHOCTh TMOHATUIHOTO amnmapara, OTCYTCTBUE CHCTEMHOTO TMOAXO0Ja W Hay4YHOU
METOJI0JIOTMH 00OCHOBAHUS XapaKTepa v CTETIEHU TOCYIapPCTBEHHOTO PETYIUPOBAHUS TypPHU3MA.

KiroueBble cjioBa: TypusM, TEppUTOpUs, JaHMIIA(THI, TOCYAapCTBEHHAS IOJUTHKA, PHIHOK
JICTIOBOTO TypW3Ma, BHYTPEHHUI M BHEITHUHN TYPUCTCKHNA PHIHOK.
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Xanbzmpaﬂbm mMypusm HCoHe KOHAKIHCAUIbLIbIK YHUBEpCUmenil

KA3AKCTAH KOFAMBIHbBIH 9JIEYMETTIK-CASICU KYPBLJIBIMBIHIAT bI
TYPU3M

Anoamna
Makana Ka3akCTaHJIbIK KOFAMHBIH 9JICYMETTIK-CasiCH KYPbUIBIMBIHIAFBI TYPHU3MIl JaMBITY
Mocesie-JiepiHe apHaiFaH. Typu3M UHIyCTPHUSCHI Ka3ipri Ke3eH/Ie KYMBIC OPBIHIAAPBIHBIH JJICYETiHE,
CalbIK TYCIMJIEpiHE, ©Cy KapKbIHbIHA JKOHE TYPHCTIK CEKTOPJABIH CJJIIH MOJCHH, OJICyMETTIK,



SKOHOMUKAJIBIK OMIpIHIH TYPAaKTBUIbIFbIHA €NICYNl YJIECIH KOpCEeTeTiH 0acka Ja KepCeTKIIITepre
KaTBICTBI 9JIEMJIIK SKOHOMUKaHBIH Oipze-0ip camacklHaH KeM Tycrnelmi. KazakcTaHgarsl Typu3MHIH
THIMAI JaMyblHA KeOiHE TYpU3MHIH JaMyblH HaKThl MEMJICKETTIK PETTeYIiH OoIMaybl,
MH(PaKYpbUIBIMHBIH JJaMbIMaybl, COHJIail-aK TypU3MIl FHUIBIMU TYPFbIIAH KETKUTIKCI3 3epTTenMeyl
ocep eremi. OTaHIBIK FRUIBIMU O[€OMET TIEH MPAKTHKAHBI TANIAY TYKBIPhIMJIAMAIIBIK ariapaTThiH
JAMBIMaFaH/IbIFbIH, TYPU3MJII MEMJICKETTIK PETTEY/IiH CHUIAThl MECH JIOPEXKECIH HETI3ACYIiH JKyHemi
TOCLTI MEH FBUIBIMH  9JTICHAMACBIHBIH YKOKTBIFBIH KOPCETTI.

Tyitinai ce3aep: Typusm, aymax, JaHamadTrap, MEMIIEKETTIK cascar, ICKepIIiK TypU3M HapbIFbI,
1I1IK1 K9HE CBIPTKBI TYPUCTIK HapBIKTap.

From a historical point of view, most of the tourist activity, even on an international scale, is a
relatively young sphere, which is only recently began to be considered worthy of serious attention and
scientific research. Therefore nowadays, despite the intensive growth of tourism as an activity and
industry and the recognition of the importance of its impact on the economy, there is an acute deficiency
of fundamental theoretical developments in this area.

It should be noted that "Tourism" as a concept itself, reflects many aspects. Currently, the scientific
literature does not have a single universal definition of tourism. Tourism is considered as an economic
phenomenon, as means of getting to know the cultural and historical heritage, as a form of recreation,
as well as mobility tool of people. However, each concept of tourism characterizes a separate side of
this complex phenomenon.

The importance of tourism for society consists of two aspects:

o First of all, socio-psychological, as it allows to realize the objectively growing need for active
recreation. Also, it is aimed to satisfy the spiritual and physical needs of people, contributes to the
development of personality, because it is an effective tool to gather knowledge.

¢ Secondarily, economic, since it is a highly efficient and profitable sector of the economics, which
is an active stimulator of the development of many sectors of the national economy, which allows to
solve major social and economic issues [1].

Note that tourism in different countries is considered to be the lever, the use of which made it
possible to improve the entire national economy of the country. Tourism in many countries plays a
significant role in shaping the gross domestic product, creating additional work places, providing
employment for the population and enhancing the foreign trade balance. Tourism has a great influence
on such key sectors of the economy as transport and communications, construction, agriculture,
production of consumer goods, etc., and also acts as a kind of catalyst for socio-economic development.

Tourism has become one of the most profitable businesses in the world. It is known that tourism
forms about 10% of the global total product, 30% of world exports of services, 7% of world
investments, 10% of jobs and 5% of all tax revenues [2]. Taking into account the rapid and continuous
growth of tourism, which has continued in recent years, as well as its significant impact on the economy
and the well-being of society, developed and developing countries identify the tourism industry as one
of their economic priorities.

It should be noted that the regulation of tourism development is a multi-level system, which
includes:

1) coordination and promotion of tourism development on a global scale which is carried out
through the World Tourism Organization with the participation of international financial organizations;

2) the consistency of tourism policy at the interstate level that is achieved through regional tourism
organizations and special agencies of interstate associations;

3) regulation at the national and regional levels which is also carried out through specially created
agencies and public associations of tourism organizations.

Thus, the subjects of tourism regulation are specially authorized state agencies, as well as public
tourism organizations [3]. The process of forming a state policy for the development of tourism should
be created based on their active interaction.

At present, the government of the Republic of Kazakhstan pays rather serious attention to the
development of the tourism industry in the country.

It should be noted that the Republic of Kazakhstan has all the prerequisites for the development of



tourism. It has a vast territory and various landscapes, rich cultural and historical heritage, living
traditions, warm hospitality, excellent gastronomy and relatively low cost of labor resources.

Therefore, tourism was included in the list of seven foreground non-resource sectors of the
economy of Kazakhstan as the most important economic cluster. In 2019, the share of tourism in
Kazakhstan's GDP was 5.6%, while it is planned to increase the figure to 8% by 2025. For these
purposes, an annual increase in investment flows and an increase in the expenses of domestic and
foreign tourists by an average of 7-8% per year are required. To date, only 5.8% of the total number of
employed citizens of the Republic of Kazakhstan work in the tourist service sector [4].

It should be noted that the prospects for the development of the tourist complex of Kazakhstan
largely depend on the strengthening of state regulation of the tourism sector at the national level, which
should be combined with a modern strategy for promoting regional tourism products.

The goal of state policy on regulating tourism development should be, first of all, a competitive
tourism industry that meets the needs of domestic and foreign citizens in tourist services and contributes
to the development of the country's economy by increasing the number of work places, inflow of foreign
exchange, and preserving cultural and natural heritage.

It should be noted that the problems of tourism development and the creation of a modern tourism
industry can be positively resolved if they are included in medium and long-term programs of socio-
economic development of Kazakhstan, as well as considered in the broad context of programs, reforms
of state policy.

It should be noted that the state planning of tourism development should be built on the basis of
the methodology of strategic planning, which includes the following positions:

1. Policy based on the analysis and forecast of environmental factors, forecast and analysis of the
country's tourism potential with taking into account the social and economic policy of the state.
Assessment of performance criteria, as well as the formation of a system of target indicators.
Basic principles of state tourism policy.

Analysis of the choice of priority directions of tourism policy.

A set of measures to create favorable conditions for the development of tourism.
Development and implementation of targeted programs for individual territories and directions.
Development of specific event plans for the implementation of targeted programs.

8. Monitoring of changes in the internal and external environment, as well as analysis and strategic
control [5].

In Kazakhstan, there are significant disparities in the development of various types of tourism.

The development of outbound tourism predominates, which leads to invisible capital import.

It should be noted that inbound tourism in our country is constrained by many factors: political and
economic instability, growth of social tension, exacerbation of the criminogenic situation, interethnic
conflicts, lack of the necessary material and technical base and a system of scientific and info-
advertising suppor for the promotion of national tourism products in the foreign market.

According to many researchers, the collapse of the Soviet Union into a number of independent states
caused serious damage to both inbound tourism and domestic tourism, which caused a disturbance in the
common tourist space. The structure of foreign demand for tourist trips to the CIS countries and
Kazakhstan indicates a predominant growth in the arrivals of middle-aged and young people and a decline
in the growth of arrivals of elderly people. There has been a tendency to expand the demand for tours with
an individual set of services while providing the opportunity to choose a variety of spots based on quality
and types of services [6].

Unfortunately, the quality of Kazakhstani tourist services is significantly inferior to foreign ones.
The quality of services, accommodation, transportation and catering is also low. Outbound tourism
accounts for the largest percentage of serviced tourists - 41.3%, while inbound tourism accounts for
only 19.6%. Outbound tourism continues to be dominated by resident tourists traveling to non-CIS
countries (89.3%), most of whom are engaged in "shop tourism" [7].

A number of researchers, based on the observations of tour operators, identify following
shortcomings in the organization of the reception of foreign citizens:

1) lack of information on the availability of tourist services and language problems;

2) difficulties in accessing services not specified in the standard voucher;
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3) poor quality of sightseeing buses;

4) inefficiency in the work of customs and border services;

5) unsatisfactory quality of food in hotels of lower categories.

In order to attract more tourists to Kazakhstan, material and technical, informational, advertising
and staffing provision is needed. Therefore, a limited number of firms are working on inbound tourism,
but the tourism development strategy in Kazakhstan is aimed exactly at the development of inbound
tourism.

One of the main principles of regional policy is the uniformity of the development of regions, both
in terms of the standard of living of the population and the level of development of the productive forces.
The ratio of the number of travel agencies in different regions of Kazakhstan shows, that in most of
them tourism is poorly developed and, under conditions of its successful development, the republic has
a huge potential for the development of both internal and external tourism markets.

In Kazakhstan, there are over 100 tourist sites that can become so-called "tourist magnets" and
"points of tourist growth". The development of their tourism infrastructure requires significant
investment. However, due to limited financial resources, 10 republican destinations and 50 regional
ones were selected, which were included in the Tourist Map of Kazakhstan.

So, the TOP-10 priority tourist areas of Kazakhstan, representing a high potential for tourism
development, include: Lake Alakol (potential of 2.5 million tourists per year); mountain cluster of the
Almaty region (potential of 2.5 million tourists per year); Shchuchinsko-Borovsk resort area (potential
of 2 million tourists per year); Bayanaul resort area (potential of 450 thousand tourists per year);
Imantau- Shalkar resort area (potential of 400 thousand tourists per year); Lake Balkhash (potential of
400 thousand tourists in year); the historical and cultural center of Turkestan (potential of 1.5 million
tourists per year); beach resort in Mangistau (potential of 750 thousand tourists per year); MICE
tourism in the city of Nur-Sultan (potential of of 1 million tourists per year), tourist zone "Baikonur"
(potential ranging from 250 thousand to 500 thousand tourists per year). Therefore, it is expected that
the annual flow of tourists, including Kazakhstani, will increase by more than 6 million people and will
reach 15 million tourists. [§]

It should be noted that despite the positive trends in the development of tourism in Kazakhstan, the
huge tourist potential of our country is not yet in demand, since there are many problems left in
Kazakhstani tourism.

One of the reasons for the low development of tourism in the country is the lack of a well-formed
tourism policy and unified approaches to the development of the industry, including the improvement
of legislation.

Due to weak infrastructure, high prices, lack of comfortable hotels, citizens of Kazakhstan prefer
foreign tourist products as priority directions, with an annual outflow of the national currency equivalent
to an average of § 2.7 billion.

However, Kazakhstan is more and more interested in terms of rest, and not arrival for business
purposes. More and more tourists are interested in the recreational resources of the Republic of
Kazakhstan, its cultural and historical heritage, customs and traditions of the Kazakh people.

The business tourism market of Kazakhstan is characterized by active, but at the same time
spontaneous development. The lack of reliable statistical information makes it impossible to conduct a
qualitative analysis of the leading business tourism markets in Kazakhstan.

To use the potential of business tourism in Kazakhstan, it is necessary to create an appropriate
infrastructure, effective government support, reliable statistical information, training of professional
personnel, as well as the formation of a favorable image of the country and governmental support for
business tourism.

In conclusion, it should be said that it is important for Kazakhstan to develop inbound and domestic
tourism: the inbound one provides foreign exchange receipts to the country's economy, the internal one
allows the population of the state to recuperate, direct money receipts from tourism to domestic
recreational facilities, and develop internal infrastructure of economy. Domestic tourism also has an
educational purpose, contributes to the growth of patriotism and pride of citizens for their country.

Also, in our opinion, the priority directions of the state policy of regulation of tourism development
should be:



e protection of the travelers’ rights;

e opposition to the criminalization of this area;

o support for the development of targeted social tourism;

o support for the development of inbound and domestic tourism;

e preservation of the country's natural and cultural resources;

e consideration of recommendations for trusting cross-border cooperation in the field of tourism
with neighboring states;

e development of an effective management system and implementation of the system plan.
Especially the State support is important in creating an attractive image of Kazakhstan and training
qualified personnel for the tourism sphere in accordance with international standards.
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