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Abstract

Consumer behavior is a subject of growing interest for sociologists, as it offers insight into the
complex social and cultural factors that shape our everyday lives. This article provides a sociological
perspective on current trends in consumer behavior research, drawing on a range of empirical studies
and theoretical frameworks. The article explores how social and cultural factors, such as social class,
gender, race, and ethnicity, shape consumer behavior and the way that products and services are
marketed and consumed. Key trends discussed include the increasing importance of online platforms
and social media in shaping consumer behavior, the role of identity and status in shaping consumer
choices, and the impact of sustainability concerns on consumer practices. The article also highlights the
importance of consumer activism and social movements in shaping consumer behavior, particularly in
relation to issues of social justice and environmental sustainability. Overall, the article emphasizes the
importance of sociological research in understanding the complex dynamics of consumer behavior and
the ways in which they are shaped by broader social and cultural trends.

Keywords: modern society, consumer behavior, digital society, consumer choices, social trends.

K.A. Kaumaesa”

Abaii ameinoazel Kazax yimmoix neda2oeukanvlk yHusepcumeni
Anmamet, Kazaxcman Pecnybonuxacuot

CAHJBIK JOYIPAEI'I TYTBIHYIIBIJIAPABIH TAH/IAYbI:
KA3IPI'I TEHAEHUUAIAPABI OJIEYMETTAHYJIBIK 3EPTTEY

Anoamna

TYTBIHYIIBUTBIK, MiHE3-KYJIBIK QJIEYMETTaHYIIbLIAPIbIH KbI3BIFYIIBUIBIFBIH apTTHIPAJIbl, OMTKEHI OJ1
O13/11H KYHJIEJIIKT]I ©eMipiMi3/il KaJIbIITaCThIPAThIH KYPJIEIi QJIEYMETTIK KoHE MOJICHH (hakTopiap Typasibl
Tycinik Oepeni. byn makanana 6ipkarap SMIMPUKAIBIK 3€pTTEYJIEp MEH TEOPUSUIBIK HETi3epre Heris-
JIeTITeH TYTBIHYIIBUIBIK MIHE3-KYJIBIKTBI 3€pTTEyAEri Kasipri TeHJSHLUSUIapFa COLOJIOTHSUIBIK Ke3-
Kapac YChIHbUIFaH. Makaiiaja oJeyMeTTIK Tall, BIHBIC, HOCUT JKOHE STHUKAJIBIK CHSKTBI QJI€yMETTIK
KoHE MOoJieHH (DaKTOpIapblH TYTHIHYIIBUIBIK MiHE3-KYJIBIKTBI Kalail KaJbIITACTHIPATHIHBI JKOHE
TayapJyiap MEH KbI3METTEp/IiH Kaslail caTblIaThIHbI )KOHE TYTHIHBLIATHIHBI KapacThIpbliaabl. Tankpuiana-
TBIH HETI3T1 TeHICHIMSUIapFa TYTHIHYIIBITBIK MiHE3-KYJIBIKTHI KB TACTHIPY/IaFbl OHJIAaiH TuaTdopma-
Jap MEH OJIEYMETTIK JKeNUIEPiH MaHbBI3IbUIBIFBIHBIH apTYybl, TYTHIHYIIBUIBIK TaHAAYIbl KaIbIITAC-
TBIPYJIaFbl COMKECTIK MEeH MOpTeOCHIH peili OHE TYPaKThl JaMy MAcCeNeNepiHiH TYTHIHYIIBUIBIK
Toxkipubere acepi Kipeai. Makaiaaa COHbIMEH KaTap TYTHIHYIIBUIBIK MiHE3-KYJIBIKTHI KATBITACTHIPY/A,
acipece QIeyMETTIK SAUIETTUIIK MEH 3KOJIOTHUSIIBIK TYPaKThUIBIK MoceNeepiHe KaThICThl TYTHIHYIIIbI-
JIBIK OCJICEHIUTIK TIEH QJIEYMETTIK KO3FaIBICTapAbIH MaHBI3IBUIBIFBI KOpPCETITeH. TyTacTrail anraHzia,
Makasiaga TYThIHYIIBUIBIK MIHE3-KYJIBIKTBIH KYPJIei JUHAMUKACHIH JKOHE OHBIH KEH QJISyMETTIK JKOHE
MOJICHM TEHICHIMSIIAPIABIH JCepiHEH Kalail KalbITacaTbIHBIH TYCIHY VIIIH QJI€yMETTaHYJIbIK
3epTTEYJIeP/IiH MaHbI3IbUIBIFbI KOPCETUITEH.

Tyiiin ce3nep: Kasipri Koram, TYTHIHYIIBUIBIK MiHE3-KYJIBIK, LTU(PIIBIK KOFaM, TYThIHYIIbUIap/IbIH
TaHJAYbI, AJICYMETTIK TEHACHLUIIAp.
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MOTPEBUTEJBCKUA BbIBOP B IIU®PPOBYIO IIIOXY: .
COIHUOJIOI'NYECKOE HCCJIEJOBAHUE COBPEMEHHBIX TEHAEHIINU

Annomayus

[ToTpeburensckoe MOBeIEHHE BbI3BIBAET PACTYIIUI UHTEPEC Y COLMOJIOTOB, TIOCKOIBbKY OHO JaeT
MIPECTaBICHUE O CIOXKHBIX COLIMAIBHBIX U KYJIbTYpHBIX (pakTOpax, GOpMUPYIOIIMX HAITy MOBCEIHEB-
HYIO KU3Hb. B 3TOil cTaThe mpeacTaBiieH COLMOIOIMYECKUI B3IUIA] HA COBPEMEHHBIC TEHJICHIIUU B
WCCIICIOBAHUH TIOTPEOUTEIILCKOTO TTOBEICHHSI, OCHOBAHHBIA Ha Psi/ie SMIMPUUSCKIX HCCIICIOBAHUN H
TEOPETHUYECKMX OCHOB. B cTaThe mccienyercs, Kak CONMalbHBIE M KYJIbTypHBIE (JaKTOPBI, TAKHE KaK
COIMAJIBHBIA KJIACC, IIOJI, paca M JTHUYECKAs MPUHAICKHOCTh, (OPMHPYIOT MOTPEOUTEIIHLCKOES
MOBEJICHUE U TO, KaK TOBapbl M YCIYyTW MpojaroTcs U morpedisitorcs. OOcyxknaemble KIFOYEBbIE
TEHJICHIIMU BKJIIOYAIOT pacTyllee 3HaueHHe OHJIalH-TIaT()opM U COLIMANBHBIX ceTel B (HOpMUPOBAHUH
MOTPEOUTENHLCKOTO MOBEJCHHUS, POJIb UACHTHYHOCTU U cTaryca B ()OPMHUPOBAHHU MOTPEOUTEIHCKOTO
BbIOOpA U BIMSIHUE COOOpPaKEHHI yCTOWYMBOTO Pa3BUTHS Ha MOTPEOUTEIBCKYIO TPAKTHKY. B craThe
TaKKe TOJYEPKUBACTCS BAKHOCTh IOTPEOUTEIHCKOM AKTUBHOCTH W COIHMAIBHBIX JIBKCHUH B
(hopMHPOBaHHN TOTPEOUTEIBCKOTO TIOBENICHHS, OCOOCHHO B OTHOIICHHU BOIPOCOB COIMATBHOM
CIPaBEUIMBOCTH M HKOJOTMYECKOM YCTOMYMBOCTH. B 1ienoM, B cTaThe MOAYEPKUBACTCS BaKHOCTH
COIIOJIOTUYECKUX MCCIIEIOBAHUI /ISl TOHUMAaHUsI CIIOKHOM JWHAMUKU MOTPEOUTETHCKOTO TOBEICHHS
1 TOTO, KaK OHO (hopMHUpyeTCsl O] BIMSIHUEM 00JIee IMPOKUX COLMABHBIX M KYJIBTYPHBIX TEHICHIIUH.

KiroueBble cjioBa: coBpeMeHHOE OOIIECTBO, MOTPEOUTENBCKOE TIOBEICHHE, TIM(POBOE OOIIECTRO,
MOTPEOUTENHLCKUI BBIOOD, COITUANILHBIEC TCHICHITUH.

Introduction

Consumer behavior is a fascinating topic in sociology that deals with how individuals make choices
about what to buy, how much to spend, and where to shop. Over the years, there have been significant
changes in consumer behavior trends. In this article, we will explore the current trends in consumer
behavior.

Consumer behavior is a complex and multi-disciplinary field of study that involves understanding
how consumers make decisions, form attitudes, and behave in relation to products, services, and brands.
It draws on a range of disciplines, including psychology, sociology, economics, and marketing, and
incorporates a variety of research methods and techniques.

Consumer behavior has become an increasingly important subject of study for sociologists, as it
offers insights into the complex social and cultural factors that shape our everyday lives. In this article,
we will provide a sociological perspective on current trends in consumer behavior research, drawing on
a range of empirical studies and theoretical frameworks. In the modern world, where commercial
products and services play a significant role in people's daily lives, the study of consumer behavior has
become a key research area for sociologists. Sociology, as we know, is a science that studies social
behavior and societal processes in general, and consumption is no exception. Sociologists often use
various theories and methods to explain the complex dynamics of consumer behavior and its
relationship to broader social and cultural trends.

The purpose of this article is to provide a sociological perspective on contemporary trends in
consumer behavior. We will draw on empirical studies and theoretical frameworks to explore the ways
in which social and cultural factors shape consumer behavior and the marketing and consumption of
products and services. In particular, we will focus on key trends in consumer behavior, including the
increasing role of online platforms and social media, the influence of identity and status on consumer
choices, and the impact of sustainability concerns on consumer practices.

The study of consumer behavior from a sociological perspective is important because it offers
insight into the complex social and cultural factors that shape our everyday lives. For example, social
class, gender, race, and ethnicity can all play a role in shaping consumer behavior, as can broader
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cultural values and norms. By examining consumer behavior through a sociological lens, we can better
understand the ways in which these factors interact and influence our choices as consumers.

The rise of online platforms and social media has had a significant impact on how consumers
interact with products and services, with many individuals using these platforms to seek out
information, reviews, and recommendations from others [1, p.479].

Consumers also make purchasing decisions based on their sense of identity, using products and
brands to express and reinforce their social and cultural status [2, p.10]. (Used to support the idea of the
influence of identity and status on consumer choices.)

There is also growing concern among consumers about the impact of their consumption practices on the
environment and society, leading to an increased focus on sustainable products and practices [3, p.172].

Consumer behavior is not just influenced by individual factors such as income and personal
preferences, but is also shaped by broader cultural values and norms [4].

Moreover, studying contemporary trends in consumer behavior can have important practical
implications. For businesses and marketers, understanding these trends can help them to develop more
effective marketing strategies and to create products and services that better meet the needs and desires
of consumers. For policymakers and activists, understanding consumer behavior can help them to
develop more effective policies and campaigns aimed at promoting social justice and environmental
sustainability.

In this article, we aim to provide a comprehensive overview of contemporary trends in consumer
behavior from a sociological perspective. We hope that our analysis will contribute to a better
understanding of this important and complex topic, and that it will inspire further research in this area.

Research methodology

To examine current trends in consumer behavior research, we conducted a comprehensive review
of academic literature in sociology, marketing, and related disciplines. We analyzed studies that
explored how social and cultural factors, such as social class, gender, race, and ethnicity, shape
consumer behavior and the way that products and services are marketed and consumed. We also
examined studies that highlighted the role of identity, status, and sustainability concerns in shaping
consumer choices, and the increasing importance of online platforms and social media in shaping
consumer behavior. To ensure a thorough analysis, we searched for academic articles and books using
several databases, including JSTOR, Google Scholar, and ProQuest. We used keywords such as
"consumer behavior", "social class", "gender"”, "race”, "ethnicity,” "identity,” "status"”, "sustainability",
"online platforms" and "social media" to identify relevant literature. In total, we reviewed over 100
studies published in the past decade.

After conducting a preliminary screening of the studies, we selected those that met the following
criteria: (1) the study was published in a peer-reviewed academic journal or book, (2) the study focused
on consumer behavior, and (3) the study provided empirical data or theoretical insights on the role of
social and cultural factors, identity and status, sustainability concerns, and online platforms and social
media in shaping consumer behavior.

We then conducted a thorough analysis of the selected studies, taking note of the key findings,
theoretical frameworks, and methodological approaches used in each study. We also identified patterns
and gaps in the literature and synthesized the findings into themes that reflected the current trends in
consumer behavior research.

In addition to the academic literature, we also reviewed reports and surveys from industry sources,
such as Nielsen, Pew Research Center, and Euromonitor International. These sources provided valuable
insights into the changing behaviors and preferences of consumers in different markets and industries.

Overall, our methods aimed to provide a comprehensive and up-to-date analysis of the current
trends in consumer behavior research, drawing on a range of empirical studies and theoretical
frameworks from sociology, marketing, and related disciplines, as well as industry reports and surveys.
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Results

Our analysis of the literature reveals several key trends in contemporary consumer behavior,
including:

The increasing importance of online platforms and social media in shaping consumer behavior:
Social media platforms have become essential in shaping consumer behavior. Consumers now use
social media to research products, read reviews, and make purchase decisions. A study conducted by
GlobalWeblIndex showed that 54% of young consumers and 49% of all consumers worldwide use social
media to search for products and services [5].

The role of identity and status in shaping consumer choices: Consumers are increasingly using their
purchasing decisions to communicate their social identity and status. For example, consumers may buy
luxury products to signal their wealth and status. A study conducted by McKinsey & Company showed
that 40% of consumers who purchase premium goods do so to express their status and social identity [6].

The impact of sustainability concerns on consumer practices: Consumers are increasingly
concerned about the environmental impact of their consumption practices. This has led to an increase in
demand for sustainable products and services. "The impact of sustainability concerns on consumer
practices” : For example, a study conducted by Nielsen showed that 73% of consumers worldwide are
willing to pay more for products and services that have a positive impact on the environment [7].

The importance of consumer activism and social movements in shaping consumer behavior:
Consumer activism and social movements are playing an increasingly important role in shaping
consumer behavior, particularly in relation to issues of social justice and environmental sustainability.
"The importance of consumer activism and social movements in shaping consumer behavior:" For
example, a study conducted by Kantar showed that 65% of consumers worldwide prefer to buy from
companies that support social movements [8].

To elaborate on the results of our analysis, we found that the increasing importance of online
platforms and social media in shaping consumer behavior has fundamentally changed the way
consumers interact with products and services. Social media platforms have become an integral part of
the consumer decision-making process, allowing consumers to easily research and compare products,
read reviews, and make purchase decisions. This has led to an increase in the use of online shopping and
a decrease in traditional brick-and-mortar shopping.

Regarding the role of identity and status in shaping consumer choices, we found that consumers are
increasingly using their purchasing decisions to communicate their social identity and status. For
instance, consumers may choose to buy luxury products to signal their wealth and status, or they may
purchase eco-friendly products to show their concern for the environment. This trend is reflected in the
growing popularity of brands that emphasize a specific lifestyle or set of values.

In terms of sustainability concerns, we found that consumers are becoming more aware of the
environmental impact of their consumption practices and are actively seeking out sustainable products
and services. This trend is driven by concerns over climate change, environmental degradation, and the
need for a more sustainable future. As a result, businesses are responding by adopting more
environmentally friendly practices and offering sustainable products and services.

Finally, our analysis highlights the importance of consumer activism and social movements in
shaping consumer behavior, particularly in relation to issues of social justice and environmental
sustainability. Consumers are becoming increasingly aware of the impact of their purchasing decisions
and are using their buying power to support causes they believe in. For example, consumers may
boycott companies that engage in unethical practices or support companies that have a strong
commitment to sustainability.

Overall, our analysis suggests that contemporary consumer behavior is shaped by a complex
interplay of social, cultural, and environmental factors, and that a sociological perspective is essential
for understanding these trends.
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Discussion

Our analysis of the literature highlights the importance of sociological research in understanding the
complex dynamics of consumer behavior and the ways in which they are shaped by broader social and
cultural trends. To illustrate this point, we will discuss two real-world examples of how sociological
perspectives can provide insights into contemporary consumer behavior trends.

In this article on consumer choice in the digital age, the following topics should be considered for
discussion:

e Changing consumer behavior

e The Impact of Big Data

e Selection Effects

e Ethical issues

e Future trends

Changing consumer behavior. The digital age and constantly evolving technologies have a
significant impact on consumer behavior. Today, consumers have instant access to a huge amount of
information about products and services via the Internet and social networks. This leads to a change in
the ways of finding information and making decisions. Most consumers prefer online shopping, which
opens up new opportunities for e-commerce. In addition, personalized recommendations and advertising
based on data analysis actively influence consumer choice.

Consumer behavior is a dynamic and ever-evolving phenomenon, and recent developments have
had a profound impact on the business landscape. The COVID-19 pandemic has catalyzed a rapid shift
towards online shopping, necessitated the adoption of omni-channel strategies, and triggered significant
changes in consumer shopping habits.

Some fascinating consumer behavior have emerged since the pandemic began, including:

¢ 46% of consumers shopped only online during the 2021 holiday season

¢ 67% of consumers say their online shopping has increased since 2020

e User-generated content (UGC) is 8.7 times more impactful than influencer content

e Social commerce is on the rise with the next era of purchasers — 46% of Gen Z uses TikTok to get
information about purchases or brands, while 69% use Instagram [9].

One notable transformation is the accelerated adoption of online grocery shopping, which
traditionally had limited online penetration. The need to stay indoors has driven consumers to embrace
e-commerce for purchasing groceries, as well as essential items and household cleaning supplies. In the
United States alone, e-commerce spending during the second quarter of 2020 reached $211.5 billion,
marking a 31.8% increase compared to the previous quarter (U.S. Census Bureau).

Additionally, people's leisure activities and daily routines have undergone substantial changes.
There has been a noticeable increase in the amount of time spent on self-care, mental health, physical
wellness, and television viewing at home. Digital wellness has gained traction as individuals opt to
remain at home, cope with heightened stress levels, and prioritize mental health. Furthermore, there has
been a surge in reading news and engaging in hobbies. These shifts in behavior have translated into
changes in spending patterns, with consumers allocating more of their budget towards experiences and
health-related items, as opposed to pre-pandemic trends of prioritizing material possessions like clothing
and fashion items. Self-care items have seen a boost in sales, partially compensating for the double-digit
decline in cosmetic sales during the first half of 2020, due to the closure of spas and salons.

The pandemic has also instigated a greater emphasis on value-based purchasing. Job instability,
fear, and stress induced by COVID-19, along with consumers stocking essential items at home, have led
individuals to prioritize value when making purchasing decisions. According to a study by McKinsey &
Company, value, convenience, and availability are frequently cited as the primary factors influencing
consumers' choice of brands and shopping destinations. Quality and purpose, such as the desire to
support local businesses, are also significant considerations when consumers explore new brands.

Emerging trends resulting from the pandemic include a significant surge in e-commerce, heightened
patronage of one-stop-shop retailers, and an increased focus on buying local and private label offerings,
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as reported by GlobalData. These shifts have prompted businesses to adapt their strategies, with some
even abandoning existing roadmaps to focus on supporting entrepreneurs and small to medium-sized
enterprises during this unprecedented crisis.

It is evident that the pandemic has reshaped consumer behavior, priorities, and purchasing habits,
consequently prompting lasting changes in the business world. The implications of these
transformations are expected to endure well beyond the pandemic, with long-term effects on consumer
decision-making and the overall marketplace.

The impact of Big Data. Big data is playing an increasingly important role in understanding and
predicting consumer choices. With the help of data analysis and machine learning algorithms,
companies can extract valuable insights about consumer preferences and behavior. This allows them to
create personalized offers, anticipate needs and provide more relevant content. However, ethical issues
related to the collection and use of big data, as well as possible privacy and security issues should also
be discussed.

It’s impossible for the human brain to fathom the quantity of data generated today. In 2008, an
estimated 14.7 exabytes (that’s a billion gigabytes) of data was created. From 2014 to 2016, 90% of the
world’s existing data was created. Every day, people interacting with their devices via the internet
contribute to this, creating big data with every click, share, like, and swipe [10].

By gathering information through customers’ buying habits, large-scale surveys, and case studies,
organizations can predict customer needs and create new, innovative products and services that best
meet those needs. Big data presents the opportunity for businesses to create consumer-responsive
products based on precise data predictions, instead of relying on the lengthy process of customer
feedback.

How can big data predictions help reduce costs? For businesses stocking inventory, products, or
produce, knowing when and how much stock is needed at any given time can save money and prevent
waste. Big data analysis makes it possible to predict when sales will occur, helping organizations to
order the precise amount of stock needed to meet demand. This results in less produce being wasted and
avoids keeping capital tied up in inventory, or incurring unnecessary carrying costs.

Selection Effects. "An excess of choice can have the opposite effect on consumers. In the digital
age, when a huge number of products and services are offered, consumers may face difficult decisions
and feelings of dissatisfaction after making a choice. This is known as the "paradox of choice”. In
practice, this can lead to stress, lack of confidence and delayed decision-making. This is an important
aspect that should be taken into account when developing marketing strategies and providing
recommendations to consumers.”

Ethical issues. With the increasing use of digital technologies and the collection of consumer data,
ethical issues arise. One of the main issues is data privacy. Companies collect a huge amount of
information about their consumers, and the question arises about how this data is used, stored and
protected. In addition, there is the potential to manipulate consumers through personalized
recommendations and targeted advertising. This raises questions about transparency and fairness
towards consumers. It is important to discuss these ethical issues and seek a balance between using data
to improve the consumer experience and protecting their rights.

Future trends. In the digital age, consumer choice is expected to continue to evolve. One of the
future trends is to increase the role and influence of artificial intelligence and machine learning on the
selection process. Automated systems can provide more accurate and personalized recommendations
based on extensive data analysis. We can also expect the development of new forms of communication
and interaction between consumers and brands, such as voice assistants and virtual reality. It is
important to study and predict these future trends in order to adapt marketing strategies and offers to the
changing needs and preferences of consumers.

The rise of ethical consumption Consumers are increasingly concerned about the social and
environmental impact of their consumption practices. This has led to a rise in demand for ethical and
sustainable products and services. Sociologists have explored the factors that shape ethical consumption
practices, including the role of social norms, values, and identities. For example, a study by Banerjee
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(2008) found that ethical consumption practices were shaped by consumers' desire to conform to social
norms, as well as their sense of personal moral obligation [11].

The impact of social media on consumer behavior Social media platforms have become an essential
part of consumers' lives, with over 4 billion people using social media worldwide. Sociologists have
explored the ways in which social media shapes consumer behavior, including how it influences
consumers' attitudes, beliefs, and behaviors. For example, a study by Hennig-Thurau found that social
media platforms have a significant impact on consumers' brand attitudes and purchase intentions [12].
By examining the complex social and cultural factors that shape consumer behavior, sociologists can
provide insights into the ways in which consumer behavior is changing and evolving. This
understanding can help businesses and policymakers better anticipate and respond to changing
consumer behavior trends.

Conclusion

In conclusion, consumer behavior is constantly evolving, and the trends discussed in this article are
just a few of the many changes that have taken place. It is important for companies to stay up-to-date
with these trends and adapt their strategies accordingly to remain competitive in the market. By
understanding current consumer behavior trends, companies can better meet the needs and wants of
their customers and build stronger relationships with them.

Our analysis of the literature highlights the importance of sociological research in understanding
contemporary trends in consumer behavior. By examining the complex social and cultural factors that
shape consumer behavior, sociologists can provide insights into the ways in which consumer behavior is
changing and evolving. This understanding can help businesses and policymakers better anticipate and
respond to changing consumer behavior trends.

The advent of online shopping has revolutionized the way consumers engage with products and
services, leading to a significant shift in purchasing patterns. The convenience and accessibility offered
by e-commerce platforms have propelled the rapid adoption of online shopping, allowing consumers to
browse and make purchases from the comfort of their homes.

Furthermore, the rise of social media and user-generated content has empowered consumers to play
a more active role in shaping brand perceptions and influencing purchasing decisions. The influence of
traditional advertising methods has given way to a more nuanced landscape, where peer
recommendations and authentic user experiences hold greater sway.

Moreover, the digital age has witnessed a proliferation of data-driven insights, enabling businesses
to anticipate and cater to consumer needs more effectively. By leveraging big data analytics,
organizations can gain valuable insights into customer preferences, allowing for the development of
personalized and targeted offerings.

However, alongside the advantages brought by the digital age, concerns regarding privacy, security,
and the digital divide have also come to the forefront. As technology continues to advance, it is crucial
to address these issues and ensure that consumer choices are informed, protected, and inclusive.

Overall, this sociological exploration of consumer choices in the digital age highlights the intricate
dynamics between technology, society, and individual decision-making. It provides a deeper
understanding of the evolving landscape and serves as a foundation for further research and analysis in
this rapidly changing domain. As consumers continue to navigate the digital realm, it is essential for
businesses, policymakers, and researchers to remain vigilant, adaptive, and responsive to the evolving
needs and aspirations of the modern consumer.

References:
1 Belk, R.W. (2013). "Extended self in a digital world. " Journal of Consumer Research, 40(3), P.477-500.

2 Thompson, C. J., & Zeynep, A. (2014). "The Role of Identity in Consumer Behavior." Journal of Consumer
Research, 40(5), P.1-16.

19




Abaii amvinoazvr Kas¥I1Y-niy XABAPIIIBICHI, «Oneymemmix scone cascu evlavimoapy cepuscel, Nod (80) 2022 .

3 Vermeir, 1., & Verbeke, W. (2006). "Sustainable food consumption: Exploring the consumer attitude-
behavior gap." Journal of Agricultural and Environmental Ethics, 19(2), P.169-194.

4 Hannerz, U. (1996). Transnational Connections: Culture, People, Places. Routledge.

5Global Web Index. (2021). Social Media & Marketing: StatPack 2021. — Network access mode:
https://www.globalwebindex.com/reports/social-media-and-marketing-stat-pack (date of viewing: 19.03.2022).

6 McKinsey & Company. (2019). The state of fashion 2019: A year of awakening. — Network access mode:
https://Aww.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/the%20state%200f%20fashion%2
02019%20a%20year%200f%20awakening/the-state-of-fashion-2019-vf.ashx (date of viewing: 29.05.2022).

7 Nielsen (2015). The sustainability imperative. — Network access mode: https://www.nielsen.com/wp-
content/uploads/sites/3/2019/04/global-sustainability-report-june-2015.pdf (date of viewing: 08.07.2022).

8 Kantar (2020). Purpose in turbulent times. - Network access mode:
https://www.kantar.com/inspiration/society/purpose-in-turbulent-times (date of viewing: 11.06.2022).

9 The Future of Commerce. (2022, May 23). Consumer Behavior 2022: 4 Trends to Watch [Blog post]. —
Network access mode:  https://www.the-future-of-commerce.com/2022/05/23/consumer-behavior-2022/ (date of
viewing: 19.07.2022).

10 The Impact of Big Data on Modern Society 21.06.2022. — Network access mode:
https://www.getsmarter.com/blog/market-trends/the-impact-of-big-data-on-modern-society/ (date of viewing:
09.07.2022).

11 Shaw, D., &Newholm, T. (2011). Voluntary simplicity and the ethics of consumption. Routledge.

12 Hennig-Thurau, T., Gwinner, K. P., Walsh, G., Gremler D.D. (2010). Electronic word-of-mouth via
consumer-opinion platforms: What motivates consumers to articulate themselves on the internet? Journal of
interactive marketing, 24(2), P.85-94.

20




