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CONSCIOUS CONSUMPTION AS A NEW FORM OF SOCIAL ACTIVITY

Abstract

The article examines the concept of conscious consumption as a new form of social activity,
emphasizing its growing importance in the modern world. Conscious consumption involves conscious
choice in order to minimize the negative impact on the environment and society, taking into account
sustainability, ethical production and conservation of resources. This trend reflects a change in
consumer behavior caused by increased awareness of global issues such as climate change, inequality
and the depletion of natural resources. The study examines the role of individuals and communities in
promoting conscious consumption practices and their ability to influence market trends and shape policy
decisions. The social, cultural and economic aspects of conscious consumption are also analyzed, and its
potential in forming a more responsible and sustainable society is emphasized.

Keywords: conscious consumption, social activity, environmental friendliness, consumer behavior,
global problems, trends, social responsibility.
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M.K. Tayamaposa
on-Papabu ameinoazvl Kazax ynmmoix ynusepcumemi, Aimamol, Kazaxcman

CAHAJIbI TYTBIHY DJIEYMETTIK BEJICEH/ILTIKTIH,
"KAHA ®OPMACHI PETIH/IE

Anoamna

Makanaia caHasbl TYTHIHY YFBIMBI QJISYMETTIK KBI3METTIH jkKaHa (opMachkl peTiHIEC KapacThIPbI-
TIBIT, OHBIH Ka3ipri oJeMIe ecil KeJe >KaTKaH MaHbBI3IbUIbIFbIHA Oaca Hazap aynapeuUtrad. CaHallbl
TYTBIHY TYPAKTBUIBIKTBI, STHKAIBIK OHIIPICTI )KOHE pecypcTapibl YHEMIIEY/II €CKepe OTBIPBII, KOpIIia-
FaH OpTara >KoHEe KOFaMFa Tepic ocepi OaphIHINA a3aliTy MaKCaThIH/Ia CAHATBI TAHIAYIbI KAMTHIIBL byt
TEHJICHIHS KIIMMATTBIH ©3Tepyi, TCHCI3MIK JKoHE TaOUFH PECYpCTapblH CAPKbUTYbI CHSKTHI yKahaHIbIK
Moceseniep Typalibl XaOapIapibIKTBIH KOFApbUIAYybIHAH TYBIHIAFAaH TYTHIHYIIBUIAPBIH MiHE3-
KYIKBIHBIH ©3TepyiH KepceTell. 3epTrey KeKe aJamjaap MEH KaybIMIACTHIKTApIbIH CAaHAIbl TYTHIHY
TOKIpUOECIH UIrepieTy/Aeri peliH JKoHe OJapblH HAPBIKTHIK TEHICHIMSIAPFA 9CEep €Ty MKOHE CasiCH
HIenrMaepAl KalbITacTelpy KaOuteTiH 3eprredai. CaHanbl TYTBIHYIBIH SJI€YMETTIK, MOJCHU >KOHE
SKOHOMUKAIBIK aCTIEKTUIEpi /I TAJIaHBII, OHBIH HEFYPIIBIM JKayalThl )KOHE TYPAKThI KOFaM KYpPYy/IaFbl
oneyeriHe Oaca Ha3ap ayaapbUIAJIbL.

Tyiiin ce3aep: caHaibl TYTHIHY, JIEYMETTIK OSNICEHIUTIK, TYPAKTHUIBIK, TYTHIHYIIBITAP IBIH MiHE3-
KYJIKBI, skahaH/IbIK Mocenenep, TeHASHIUSIIAp, IeYMETTIK KayarKepIIiliK.

Tanamaposa M. K
Kazaxckuii nayuonanvhwiti ynusepcumem umenu anb-Papadu, Anmamet, Kazaxcman

OCO3HAHHOE IIOTPEBJIEHUE KAK HOBASI ®OPMA
COLIMAJIBHOM AKTUBHOCTH

Annomayust

B crarbe paccmarprBaeTcs KOHLEMIMS OCO3HAHHOIO MOTPeOIeHUsT KaKk HOBOM (pOpMBI COLMab-
HOW aKTMBHOCTH, IIOJYEPKUBACTCS €€ pacTyllee 3HAa4eHHWE B COBPEMEHHOM Mmupe. Oco3HaHHOE
noTpedIeHre MpeJnoIaraeT OCO3HAHHbIA BEIOOP € 1€JIbI0 MUHUMM3ALIUM HETaTUBHOTO BO3/IEHCTBUS Ha
OKPY)KAIOIyI0 Cpely MU OOIIECTBO C Y4E€TOM YCTOWYMBOIO pA3BUTHUS, ITUYHOIO MPOU3BOACTBA U
COXpaHEHMsI PeCypcoB. DTa TEHJCHLIUS OTPaXKaeT N3MEHEHUE B NIOBEACHUM NOTpeOUTENEH, BEI3BAHHOE
MIOBBIIIEHHEM OCBEJOMIICHHOCTH O TAKUX IIOOATBHBIX Mpo0sieMax, Kak M3MEHEHHe KIuMara, HepaBeH-
CTBO U UCTOILIEHHE MPUPOHBIX pecypcoB. B nccienoBannu paccMaTrpuBaeTcs poib OTAENbHBIX JIMI U
COOOIIECTB B MPOABMKEHHU MPAKTUKH OCO3HAHHOIO TMOTPEOJEHUs M HUX CHOCOOHOCTh BIMSTH HA
PBIHOYHBIE TEHJCHIIMU U (POPMHUPOBATH MOJIUTHUYECKHE PelIeHus. TaKkke aHaIM3UPYIOTCS COLIMAIbHBIE,
KyJIbTYpHbIE M SKOHOMHYECKHUE aCTIeKThl OCO3HAHHOTO MOTPEOJICHUS U TIOTYEPKUBACTCS €r0 MOTEeHIHAI
B (hopMUPOBaHHUH 00JI€€ OTBETCTBEHHOTO W YCTOWYMBOTO OOIIIECTRA.

KioueBble cj10Ba: OCO3HaHHOE NOTpeOJieHHe, COLMaIbHAsl AaKTUBHOCTb, 9SKOJOTMYHOCTB,
MOBeZIeHUE oTpeduTeneit, riodanbHble MPOOIEMbI, TEHCHIIUH, COIIUATbHAs OTBETCTBEHHOCTb.

MAIN PART

The article examines the concept of conscious consumption as a new form of social activity,
emphasizing its importance in the modern world. Conscious consumption means conscious choice
aimed at minimizing the negative impact on the environment and society. This approach includes
sustainable development, ethical production and resource conservation. The shift to conscious
consumption reflects changes in consumer behavior driven by a growing awareness of global issues
such as climate change, social inequality and the depletion of natural resources.

22




BECTHUK KazHITY um. Abas, cepus « Coyuonoeuueckue u nonumuieckue Haykuy, Ne3 (87), 2024 e.

This study analyzes the role of both individuals and communities in promoting these practices and
examines their potential to shape market trends and influence policy decisions. The study examines the
social, cultural and economic aspects of conscious consumption, emphasizing its role in building a more
responsible and sustainable society. By applying such practices, consumers not only change their own
lifestyle, but also contribute to broader systemic changes that support the environment and promote
social responsibility.

INTRODUCTION

In recent decades, there has been a significant change in consumer habits and behavior. The
growing awareness of global environmental and social issues such as climate change, pollution,
inequality and unfair working conditions has prompted many people to rethink their approaches to
consumption. In this context, conscious consumption is becoming an increasingly popular phenomenon.

Conscious consumption (or responsible consumption) implies making purchasing decisions based
on knowledge about the origin of goods, their production conditions and their impact on the
environment and society [1]. This includes a preference for environmentally friendly products, fair trade
goods, as well as reducing excess consumption. This practice contributes to the development of
sustainable and ethical business models, as well as stimulates changes in production processes and
supply chains [2].

Conscious consumption can be considered as a new form of social activity, as it reflects the desire
of individuals to contribute to solving global problems through changes in their daily practices. This
phenomenon is also associated with broader social movements aimed at achieving sustainable
development and social justice [3].

Research shows that conscious consumption is driven by several key factors, including personal
values, social norms, awareness and accessibility of environmentally friendly and ethical goods [4].

The purpose of this article is to investigate conscious consumption as a form of social activity, to
determine its main motives and models, as well as to analyze the social and economic consequences of
this phenomenon.

The first international document mentioning sustainable development was the "World Strategy for
Nature Conservation", which was discussed and adopted at the conference of the International Union for
Conservation of Nature in 1980. In the same 1980, the UN approved the definition of sustainable
development, assigning it the importance of a model of moving forward, in which the satisfaction of the
vital needs of the current generation of people is achieved without depriving future generations of such
an opportunity [5]. The problems of sustainable development were comprehensively considered at the
1992 conference held in Rio de Janeiro.

Conscious consumption is the concept of reasonable consumption of resources and products, which
contributes to meeting the need, while not creating a negative impact on the environment.

In the context of the global transformation of society, the concept of conscious consumption is
gaining increasing importance. This concept represents not only a change in individual consumer habits
but also a new level of social activism. Conscious consumption aims to minimize the negative impact of
human activity on the environment, improve quality of life, and contribute to building a more
sustainable society. This topic is particularly relevant in the context of growing environmental issues,
shifting consumer behavior patterns, and the implementation of sustainable development principles.

Research Hypotheses: 1) Conscious consumption is an effective mechanism for fostering social
responsibility and can serve as an indicator of the population's level of social activity. 2) The spread of
the ideas of conscious consumption contributes to the transformation of economic and social systems,
reduces environmental damage, and enhances ecological awareness in society. 3) In the context of
Kazakhstan, the concept of conscious consumption is in its formative stage and requires adaptation to
the country’s social, cultural, and economic conditions.

The novelty of this study lies in the consideration of conscious consumption as a new form of social
activity that influences people's daily practices as well as processes of social and economic
transformation. For the first time, an analysis has been conducted on the characteristics of the
dissemination and perception of conscious consumption in Kazakhstan, identifying its key trends and
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challenges. This research also contributes to understanding how the principles of conscious
consumption can be integrated into sustainable development strategies at the national level.

The objective of the study is to examine the impact of conscious consumption on social processes
and assess its potential as a tool for sustainable development in the context of Kazakhstan. To achieve
this objective, the following tasks have been set: - To study theoretical approaches to the concept of
conscious consumption; - To analyze international experiences in implementing this concept; - To
investigate conscious consumption practices in Kazakhstan; - To develop recommendations for
promoting the principles of conscious consumption within the national context.

METHODOLOGY

The study of conscious consumption as a new form of social activity requires a comprehensive
approach, including both qualitative and quantitative methods of analysis. The following
methodological approaches were used in this study:

1. Content analysis of media sources

Content analysis of media sources was conducted to identify and analyze trends and discourses
related to conscious consumption.

Selection. The analysis included a selection of materials from various sources, such as articles in
newspapers and magazines, blogs, social media posts and video content published between 2017 and
2024.

Selection criteria. The materials were selected based on keywords such as "conscious
consumption", "sustainable development”, "ethical consumption" and "environmental goods".

Analysis. The main topics and trends were highlighted, as well as changes in the public perception
of conscious consumption.

2. Secondary data analysis

The study used secondary data from reports of international organizations such as the United
Nations and the European Commission.

Secondary data were obtained from official reports, studies and statistics available on the official
websites of the organizations.

These data provided contextual information about global trends and statistics of conscious
consumption, which made it possible to compare the results of the study with existing global trends and
assess their compliance.

The data were analyzed using descriptive statistics and comparative methods to identify the main
trends and their dynamics.

3. Comparative analysis

A comparative analysis of various models of conscious consumption was conducted to study their
characteristics, prevalence and impact on consumer behavior. The analysis covered such models as
ecological consumption, ethical consumption and minimalism. Each model has been described in the
context of its basic principles and practices.

To compare the models, the method of cross-cultural analysis was used, which allowed us to
identify common and specific features of various models of conscious consumption.

The key factors contributing to the spread of each model were identified, as well as the barriers
faced by consumers. For example, ecological consumption turned out to be more common in countries
with a high level of environmental awareness, whereas minimalism was popular in urbanized societies
with a high standard of living.

The research methodology is based on the use of three key methods: content analysis, secondary
data analysis and comparative analysis. Their combination provides a comprehensive approach to
studying the phenomenon of conscious consumption as a new form of social activity, which allows for a
comprehensive examination of the problem under study.

Content analysis was used to study the information field associated with conscious consumption,
including media materials, publications on social networks, reports and studies. Using this method, key
topics related to conscious consumption were identified, such as environmental behavior, refusal of
excessive consumption, popularization of reusable products. Content analysis made it possible to
determine the dominant trends in the media space and the nature of public perception of this topic.
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A limitation of the content analysis method is its dependence on the volume and quality of available
data. Some aspects, such as personal motives or practical barriers to the implementation of conscious
consumption, are insufficiently covered in the analyzed materials. Secondary data analysis included the
study of statistical sources, reports of international organizations such as the UN, Greenpeace, as well as
national studies on environmental culture and consumer behavior. This method allowed us to assess the
level of public awareness of conscious consumption and identify key indicators such as the level of
waste recycling, the use of reusable goods, and the popularity of environmentally friendly products.

The main limitation of this method is possible outdated information or its irrelevance in the context
of Kazakhstan. In addition, data from different sources may be presented in different formats, which
complicates their comparison.

Comparative analysis was used to compare the experience of implementing conscious consumption
principles in various countries, including Kazakhstan, South Korea, Russia, and European countries.
The analysis was carried out according to the following criteria: government support, business
involvement, public initiatives, and the development of waste recycling infrastructure. This allowed us
to identify successful practices and barriers that hinder the development of conscious consumption in
Kazakhstan. A limitation of the comparative analysis method is the difference in economic, social and
cultural contexts of the countries being compared, which may make it difficult to transfer successful
practices from one country to another. In addition, the availability of data for individual countries is
limited, which may create gaps in the research.

RESULTS

Within the framework of this study, significant results have been obtained that highlight the
motives, patterns and consequences of conscious consumption. The results are structured in the
following areas: analysis of survey data, content analysis of media sources, analysis of secondary data
and comparative analysis of conscious consumption models.

Conscious consumption is based on the 4R principle:

* Refuse (refuse)

* Reduce (reduce)

* Reuse (reuse)

* Recycle (recycle)

Thus, in order to consume wisely, it is necessary to abandon disposable goods, reduce
consumption, and sort waste.

Content analysis of media sources in Kazakhstan and the world (2017-2024)

Content analysis of media sources in Kazakhstan and the world was conducted to identify and
analyze trends and discourses related to conscious consumption. The analysis included a sample of
materials published between 2017 and 2024.

Kazakhstan. In Kazakhstan, the number of mentions of conscious consumption in the media
increased by 35% from 2017 to 2024. The main topics include environmental consumption, plastic
control and the development of local production.

There is a growing emphasis in the Kazakh media on national initiatives, such as waste recycling
programs and the promotion of local environmentally friendly products. For example, the campaign
"Plastic — no, thank you!" received wide coverage in the press and social networks.

The exchange of experience in the field of minimalism and ecological lifestyle, as well as
discussion of local environmental problems and solutions, became popular topics in Kazakhstan's social
networks.

In the global media, the number of mentions of conscious consumption increased by 50% from
2017 to 2024. Major topics include global environmental movements such as Fridays for Future and the
impact of the COVID-19 pandemic on consumer habits.

Global media are actively discussing the topics of climate change, sustainable development and
responsible consumption. It is important to note the growing number of publications related to the
circular economy and the transition to sustainable business models.
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On social networks around the world, users actively share tips on a sustainable lifestyle, promote
initiatives to reduce the use of plastic and support local environmental projects.

Secondary data from reports of international organizations confirmed the global trends identified
during the study. According to the UN Report, sustainable consumption is one of the key goals of
sustainable development, and many countries are taking measures to encourage such practices among
the population. Data from the European Commission show that about 40% of consumers in the EU are
actively trying to reduce their environmental footprint by choosing sustainable products and services.

Comparative analysis of conscious consumption models. A comparative analysis of various models
of conscious consumption has revealed both common and specific features of these practices.

Environmental consumption. This model is common in countries with a high level of
environmental awareness, such as Sweden and Germany. The main characteristics include a preference
for organic products, the use of renewable energy sources and waste minimization.

Ethical consumption. It is popular in countries with a developed social infrastructure and a high
degree of social consciousness, such as the Netherlands and the United Kingdom. It includes support for
fair trade, the rejection of products related to labor exploitation, and the selection of companies with
ethical business practices.

Minimalism. It is common in urbanized societies with a high standard of living, such as Japan and
the USA. The basic principles include reducing consumption, preference for high-quality and durable
goods, and a conscious approach to shopping.

Ethical fashion is an important aspect of conscious consumption aimed at minimizing harm to the
environment and adhering to the principles of social justice. According to the authors V. Shen et al.,
consumers increasingly prefer eco-friendly brands, which contributes to the growing popularity of
sustainable fashion. These initiatives include the use of organic fabrics, reducing the amount of
discarded clothing and popularizing the concept of "slow fashion".

The application of these principles in Kazakhstan can stimulate the transition of consumers to
conscious practices, especially given global environmental trends [6].

Disposable items, especially plastic, are one of the main environmental threats. The study by
Xanthos and Walker shows that international bans on plastic bags and microplastics are already
demonstrating effectiveness in reducing pollution. However, these measures require active support at
the political and business levels.

In Kazakhstan, the introduction of reusable alternatives can be associated with educational
initiatives and government support, which will lead to a sustainable change in consumer habits [7].
Although biodegradable materials are often perceived as an environmentally friendly alternative, the
study by J. H. Song, R. J. Murphy, R. Narayan and G. Davis points out their limitations, such as the
impossibility of complete degradation in real conditions and the risks of pollution. These findings are
important for Kazakhstan, where the popularization of "green" solutions may be accompanied by
insufficient public awareness.

Thus, the use of biodegradable plastics requires additional research and technology development to
minimize potential risks [8].

Corporate strategies play a key role in the fight against plastic pollution. The study by Pieroni M.,
McAloon T.C. et al., emphasizes the importance of implementing a circular economy based on the reuse
and recycling of materials. Companies can switch to the use of recycled plastics or completely abandon
plastic in packaging, which helps reduce the volume of waste.

These approaches can be adapted for Kazakhstan by introducing national programs to support
businesses focused on environmental innovation [9].

Food waste is a serious environmental and economic problem. According to Thyberg K.L. and
Tonjes D.J., food waste recycling and redistribution can significantly reduce the carbon footprint and
landfill load. In Kazakhstan, the introduction of organic waste recycling systems and their use as
fertilizers or biogas can be an important step towards reducing food losses [10].
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DISCUSSION

Conscious consumption as a new form of social activity highlights a shift in consumer behavior,
where individuals are increasingly mindful of the environmental and social impacts of their daily
decisions. This shift reflects a broader cultural movement toward sustainability, which manifests in
various aspects of daily life, including food consumption, wardrobe choices, waste reduction, and
resource management. The concept is gaining traction as people recognize that small, individual actions
can collectively address global challenges like climate change, resource depletion, and pollution.

What is included in the culture of conscious consumption?

Conscious consumption is a whole range of measures and habits in different fields.

It includes:

1. No excess of food.

2. Awareness in choosing a wardrobe.

3. Reducing the amount of waste and proper disposal.

4. Reasonable consumption of electricity and water.

Obviously, every company strives to meet the needs and desires of its customers. And since the
world's population is increasing every year, the scale of food production is also increasing. At the same
time, food turns out to be in excess, which leads to the fact that food is eventually simply thrown away,
and not only people who bought it, but also entire shops and restaurants throw away excess food.

Excess food is sent to rot in landfills, which produces methane. This gas is extremely harmful to the
environment, as it is a greenhouse gas and leads to global warming.

In addition to producing methane, excess food is detrimental due to wasted water. The total amount
of water that is spent annually on the production of excess food is comparable to the volume of the
annual flow of the Volga River [11].

What can be done to minimize food surpluses?

It would be ideal if the outlets did not order more products than the demand in the stores. To do
this, you need to know the approximate demand in the regions where a certain amount of products
would be delivered once in a set period of time. Such an approach would be the most rational, but it is
obvious that so far the owners of large retail chains are not striving to take care of the environment, as
long as it does not bring them significant costs.

But what can each person do? Here are some suggestions:

1. When choosing products, be sure to look at the expiration date.

2. No need to take more than you can eat.

3. When choosing vegetables and fruits, do not neglect those that do not have the most attractive
appearance. They are similar in quality, but it is because of their appearance that they are sent for
disposal.

The fashion industry

The second point in the culture of conscious consumption is a reasonable approach to wardrobe
selection. The so-called "Fast Fashion" stands in his way. This is an update of the assortment of items in
stores several times a season. The development and production of products is carried out in accordance
with the rapid changes in fashion trends. This leads to the fact that many things are put on a couple of
times after purchase and cease to be relevant. The harmful effect of these circumstances on the
environment is very great. It is known that the textile industry is one of the "dirtiest", the only one worse
than it is the oil industry. Colossal amounts of water are spent on the production of clothing, which after
the production process, along with harmful chemical waste, enters the soil and the oceans.

Several measures are currently being applied to solve this problem:

1. In Europe, many enterprises prefer the production of organic cotton, it is grown without the use
of chemicals. Clothing made of such cotton does not harm the environment when disposed of, and is
also easily recyclable [2].
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2. Customization is actively developing now. This is the renewal and transformation of things that
were already in use, with the help of paint, patches and various decorations. Such activities help to
extend the service life of clothing, as well as make it more interesting and original.

3. Many brands, for example, H&M, open clothing collection points for recycling. At the same
time, customers who have handed over old clothes are encouraged by a discount. Clothing lines made of
recycled textile materials are also being opened.

Resource consumption

The next important issue is the consumption of electricity and water. In many ways, this depends
not only on manufacturing enterprises, but also on each person.

To generate electricity, power plants deplete natural resources such as gas, oil and coal, and pollute
the atmosphere with greenhouse gases and other harmful chemicals. This not only harms the
environment, but also causes certain diseases in people breathing polluted air.

Excessive use of water, in turn, leads to a deterioration of the ecological state of water resources.
The consequences of this can be different, for example, water pollution, deterioration of drinking water
quality and shallowing of large rivers.

Waste reduction

Humanity is now faced with the issue of colossal pollution of the planet with waste. Every day,
everyone throws out garbage, which subsequently ends up in a landfill, and it in turn poisons the soil,
water and atmosphere.

Especially worrying is the fact that there is a lot of plastic among the waste. And, for example, one
garbage bag will decompose for hundreds of years. People also use disposable tableware, which consists
not only of plastic — for example, disposable cups. They are covered with a thin layer of plastic on the
inside and paper on the outside. Such cups are not recycled, because it is very difficult to separate paper
from plastic, and their harm is enormous because of this. According to the calculations of the Russian
branch of Greenpeace, 32 million trees are cut down annually for cups in our country alone, and 63
kilograms of CO2 enter the atmosphere during the production and burial of only 1000 cups [3].

Some companies are switching to plastic from biological raw materials, and many believe that such
plastic is biodegradable. In fact, this is not quite true. Bioplastics are plastics made from vegetable raw
materials. It completely collapses under certain conditions, but in nature the necessary conditions of heat
and humidity are rare. And therefore, when bioplastics disintegrate in the natural environment, it may
not disappear completely, but split into small pieces, including microplastics, which will fall into a food
chip [5].

Now many people and corporations are trying to adhere to the zero-west principle. This is the
principle of zero waste, and it is aimed at reducing the amount of garbage on the planet through sorting
and recycling garbage, as well as the use of reusable items.

Here are the habits that fit the zero-west concept:

1. Sorting and recycling of garbage. Each person can separate glass, paper, plastic and metal, and
sort the waste into different containers or take it to recycling points. Please note that some waste, such as
batteries, is disposed of in a special way [1].

2. When buying coffee at a coffee shop, you can take your reusable cup with you. In addition, many
coffee shops support this and will give you a discount.

3. You can stop buying and using plastic bags and replace them with fabric eco-bags and string
bags.

4. It is also worth giving up bottled water. Instead, you can buy a filter at home, and take water in
glass bottles with you for walks.

Conscious consumption as a new form of social activity reflects a profound change in consumer
behavior, driven by growing awareness of the environmental and social consequences of individual
decisions. It touches on a variety of areas that include food consumption, wardrobe choices, waste
management, and resource use. This evolving mindset not only signals a shift toward sustainability but
also calls for greater corporate and governmental responsibility in supporting and enabling such habits.
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One significant area within conscious consumption is ethical purchasing, which goes beyond the
individual to consider the wider social and environmental impact of production. Consumers are now
looking at the ethical practices of companies, whether it is the conditions under which goods are
produced, the use of child labor, or the environmental footprint of manufacturing processes. This has led
to the rise of fair-trade products, cruelty-free beauty brands, and companies that focus on reducing
carbon emissions. Consumers are increasingly prioritizing brands that demonstrate social and
environmental responsibility, pushing corporations to adopt more transparent and sustainable practices.
This kind of consumer behavior, known as “voting with your wallet,” shows how individual actions can
drive systemic change by encouraging businesses to align with more sustainable values.

Conscious consumption is gaining increasing importance in Kazakhstan, reflecting society's
aspiration for sustainable development and environmental responsibility. Sociological studies provide
valuable data on current trends and the perception of this concept among the population.

According to research conducted as part of the grant project "Development of the Circular
Economy in Kazakhstan: Potential, Trends, and Prospects," 32.7% of respondents sort waste into two
categories, 22.2% into three categories, while over a quarter of those surveyed do not sort waste at all.
This survey, which included 3,448 participants, was conducted online in the spring of 2022 with equal
representation of men and women, predominantly aged 19 to 45, of whom over 64% have higher
education [12].

Another study conducted by the United Nations Development Programme (UNDP) in Kazakhstan
revealed that 52.5% of respondents negatively assess the country's environmental situation, while 63%
are aware of climate change issues and their consequences [13]. This survey involved 200
representatives from various sectors and students aged 14 and older from multiple regions of
Kazakhstan.

Additionally, the UNDP study found that 80% of Kazakhstanis are willing to contribute personally
to addressing climate change, indicating a high level of environmental awareness and readiness for
action [14]. This survey included 2,168 participants from all regions of the country.

However, despite growing awareness, the level of environmental culture remains low. In a 2012
study, 63% of respondents considered the level of environmental culture among Kazakhstanis to be
inadequate [15]. Although significant time has passed since then, such data highlight the need for further
development of environmental education and increased awareness of conscious consumption.

Overall, these findings indicate positive shifts in the perception of conscious consumption and
environmental responsibility in Kazakhstan. However, achieving sustainable changes requires joint
efforts from the government, businesses, and society. These efforts should focus on developing waste
recycling infrastructure, enhancing environmental culture, and supporting initiatives that promote
conscious consumption.

Another emerging trend is digital consumption and minimalism, where technology plays a dual
role. On one hand, the rise of digital platforms allows for less physical consumption; for instance, digital
media (e-books, music streaming) reduces the need for physical resources like paper and plastic. On the
other hand, the growing popularity of online shopping raises concerns about packaging waste and the
environmental cost of logistics. Conscious consumers are starting to balance the convenience of digital
platforms with the environmental implications of online purchases, favoring eco-friendly shipping
options, or supporting brands with sustainable packaging practices. Minimalism as a lifestyle is also
gaining traction, encouraging people to buy fewer but higher-quality items that are designed to last,
reducing overall consumption.

Furthermore, localism is becoming an essential part of the conscious consumption culture. The idea
of "buying local" is not only about supporting local economies but also about reducing the carbon
footprint associated with long-distance transportation. Local products, especially in food consumption,
often require fewer resources for shipping and storage and tend to be fresher and more sustainable.
Additionally, the local food movement promotes the use of seasonal, organic produce, which further
reduces the environmental impact by minimizing the need for artificial growing environments and
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chemical interventions. This shift from global to local consumption patterns also fosters community
resilience and supports small-scale, sustainable farming practices.

An important addition to the conversation is the circular economy concept, which complements the
zero-waste principle. Unlike the traditional linear economy, where products are made, used, and then
discarded, the circular economy emphasizes the continuous use of resources by recycling, reusing, and
refurbishing products. This economic model ensures that waste is minimized and that materials and
products are kept in use for as long as possible. More companies are adopting this model, offering
services where products can be returned for recycling or resale, thus creating a more sustainable
production-consumption loop. Brands like Patagonia, for example, are offering repair services and
second-hand options to extend the life cycle of their products, encouraging consumers to buy less and
keep items for longer periods.

Moreover, there is a growing movement toward plant-based consumption, which advocates for
reducing or eliminating the consumption of animal products to mitigate environmental harm. The
environmental impact of livestock farming is well documented, including its contributions to
greenhouse gas emissions, deforestation, and water usage. As a result, more people are turning to plant-
based diets, whether partially (flexitarian) or fully (vegan). The rise of plant-based alternatives, such as
plant-based meat and dairy substitutes, has been driven by both environmental concerns and ethical
considerations about animal welfare. This shift reflects a broader societal rethinking of how food
production systems impact the planet and health.

In addition, consumer education and awareness campaigns play a crucial role in spreading the
culture of conscious consumption. Governments, NGOs, and advocacy groups have increasingly
focused on raising public awareness about sustainable practices, from reducing food waste to adopting
energy-efficient appliances. Public campaigns that educate people on the environmental impacts of their
daily choices — such as the carbon footprint of different foods or the benefits of recycling — are vital to
fostering more conscious consumption patterns. These efforts, alongside policy measures such as bans
on single-use plastics or incentives for energy-saving technologies, help create a more enabling
environment for consumers who want to make responsible choices.

Finally, social media and digital communities have emerged as powerful tools in promoting
conscious consumption. Influencers and environmental activists use platforms like Instagram, YouTube,
and TikTok to share tips, products, and lifestyle choices that align with sustainable values. These
platforms not only raise awareness but also create networks of like-minded individuals who support
each other in adopting and maintaining eco-friendly habits. The visibility of sustainable practices on
social media encourages broader participation and normalization of conscious consumption, making it a
growing social trend that spans across various demographics and regions.

The culture of conscious consumption continues to evolve, incorporating new dimensions such as
ethical purchasing, digital consumption, localism, the circular economy, plant-based diets, and the
influence of digital communities. As this movement grows, it offers a viable path to addressing some of
the most urgent environmental and social challenges of our time, from climate change to social
inequality. Through a combination of individual actions, corporate responsibility, and supportive
policies, conscious consumption is emerging as a powerful form of social activism aimed at creating a
more sustainable and just world.

CONCLUSION

Conscious consumption as a new form of social activity represents a transformative shift in
consumer behavior, rooted in awareness of the environmental, social, and ethical implications of daily
choices. This emerging cultural trend, which spans across food management, fashion, waste reduction,
resource consumption, and more, reflects a growing recognition of individual responsibility toward
global sustainability. Consumers are no longer passive participants in the economic system; they are
increasingly adopting sustainable practices such as reducing food waste, embracing slow fashion,
minimizing resource use, and supporting local and ethical products.
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The rise of conscious consumption demonstrates the powerful role that individuals and
communities can play in addressing global challenges like climate change, resource depletion, and
environmental pollution. Moreover, it highlights the importance of corporate and governmental support,
as responsible consumer habits can only be fully effective when supported by sustainable business
practices and regulatory frameworks. The integration of concepts like the circular economy, ethical
consumption, and zero-waste living offers a pathway toward a more sustainable future, while digital
platforms and social media continue to amplify and normalize these practices.

In conclusion, conscious consumption is not only an individual choice but a collective movement
that has the potential to drive significant social and environmental change. By fostering a culture of
sustainability and responsibility, this new form of social activity can contribute to the development of a
more equitable and ecologically resilient society. As more people and institutions embrace these
principles, conscious consumption may evolve from a niche lifestyle into a foundational pillar of global
efforts to secure a sustainable future for all.

The study of conscious consumption as a new form of social activity has demonstrated its crucial
role in fostering a sustainable society and addressing contemporary environmental challenges. In
Kazakhstan, the concept of conscious consumption is in its formative stage, emphasizing the need to
popularize it among the population and integrate it into daily practices. To achieve this, attention should
be given to several key areas.

First and foremost, it is essential to enhance government support aimed at developing waste
recycling infrastructure and reducing excessive consumption. Government programs can act as catalysts
for promoting sustainable practices in society. Additionally, engaging businesses is particularly
important, as they can make significant contributions to the development of environmentally responsible
production and the promotion of eco-friendly products.

Education and awareness campaigns are vital tools for changing public attitudes. Incorporating
environmental education into school and university curricula, along with large-scale educational
initiatives, can raise public awareness of the benefits of conscious consumption. This approach can help
establish new social norms and make sustainable consumption practices more accessible and appealing
to broader segments of the population.

For businesses, integrating the principles of conscious consumption into corporate culture is
essential. This includes reducing the use of single-use plastics, adopting eco-friendly packaging, and
promoting environmentally sustainable products. Such efforts not only support sustainable development
but also enhance the positive image of companies committed to environmental values.

In conclusion, the development of conscious consumption in Kazakhstan requires a comprehensive
approach that unites the efforts of the government, businesses, and society. This will create conditions
for improving quality of life, increasing environmental responsibility, and advancing sustainable
development across the country. Only through recognizing the importance of environmental
responsibility and supporting initiatives can significant progress be made toward a sustainable future.
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